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By entering into this More FM - Beetlejuice Beetlejuice promotion (the Promotion), with
MediaWorks Radio Limited (company number 4586999) (the Promoter), you (the Entrant)
agree to all of these terms and conditions.

* Entry opens on 16 August 2024 at 6:00 am and closes on 15 September 2024 at 7:00
pm (Entry Period).
* The winner will be announced on 16 September 2024.

Phone Call

* To enter the Promotion and be eligible for the Prize, Entrants must enter via phone by
calling the phone number stipulated on air.

* The Entrant’s call must be put to air for the Entrant to go into the draw for the Prize.

+ Entrants must stay on the line and provide their details to the Promoter to complete their
entry into the draw.

* More FM may choose another caller if a selected caller does not meet these Promotion
Rules or has a bad phone line.

* Entrants acknowledge that their call may be played live on air, or recorded and played
on air at a later time.

* Entrants may enter as many times as they like via the phone call entry method.



« All eligible entries will go into a prize draw that will be drawn by More FM on 16
September 2024 at 7:00 am.

* The prize draw winner will be phoned live on air by 09:00 am on 16 September 2024.

» If the winner does not pick up the first time that the Promoter calls, the Promoter will try
to call the winner one more time before moving on to select a new winner and the
process will repeat until a winner is found.

As part of this Promotion the winner will receive 1 major prize consisting of the Flights Prize,
the Cruise Prize, the Cash Prize and the Movie Prize (together, the Prize):

* Flights Prize

» Travel for two (2) economy round-trip airline tickets from Auckland (AKL) to New
York/Newark (EWR) on flights provided and specified by United Airlines.

* Promotional seats allocated to the winner of this prize for travel are limited, and there
may be times the winner’s reservation cannot be made on the winner’s preferred dates.
United Airlines will use reasonable endeavours to ensure the winner is able to travel on
their preferred dates but is unable to guarantee this.

* Flights booked by the winner must be booked in K class.

« Travel is on United Airlines and United Express operated flights only. Travel is not valid
on codeshare flights (an arrangement whereby one flight is published under two or more
airline schedules).

* The winner and any passengers are responsible for obtaining any and all visa
requirements and travel insurance for the travel when necessary and if applicable.

* Any additional flights or amendment to travel outside of the travel provided as part of this
prize will be at the winner’s own expense.

* Flights for travel may be subject to change.

+ Travel can be redeemed by the winner only and may not be transferred to any other
person, including family members. In circumstances where ‘pair tickets’ (two tickets)
have been won, they must be redeemed at the same time with the same itinerary.

» Tickets for travel cannot be converted to cash. The winner (and any passengers) are not
permitted to change the scope of travel, including but not limited to any changes to
destinations, class of service or the length of Ticket Validity Period.

» Tickets for travel are valid for roundtrip flights between the origin and destination only,
using the most direct routing. Stopovers, upgrades, and name changes are not
permitted.

+ Lost or stolen tickets and/or certificates will not be replaced.

*  Where the winner only redeems a one-way flight as opposed to a round-trip journey, the
other half (unused) portion of travel will no longer be redeemable.

* Where the winner consents to flying in a lower class of service, the price difference
between classes of services will not be compensated.



The winner cannot use the travel for any are not applicable for MileagePlus mileage
accrual.

Where the winner fails to claim the travel within the Ticket Validity Period, the winner will
not be entitled to a refund or credit note for the travel.

By providing any information to United Airlines online or offline, the winner consents to
the collection and use of such information by United Airlines, its affiliates, partners,
contractors and permitted agents as herein described and consistent with applicable
laws.

In collecting the winner’s (and any passengers’) personal information, United Airlines
agrees to comply with New Zealand Privacy Laws in accordance with its privacy policy
(which can be viewed at https://www.united.com/ual/en/AU/fly/privacy.html).

Cruise Prize
A 7-Day cruise with Enchanted Princess provided by Princess Cruise Liners to Canada
& New England / New York (return trip) - from 25 October 2025 to 1 November 2025.
This Cruize Prize must can only be redeemed for the travel period 25 October 2025 to 1
November 2025 and the winner must be available to travel on these dates.
The Cruise Prize includes:

* a) Mini Suite - Twin Share (2 people)

* b) Wi-Fi (1 device per guest)

* c) Plus Beverage Package

* d) Unlimited juice bar

* e) Premium desserts (2 per day)

+ f) Fitness classes (2 per cruise)

* @) 2 casual dining meals per guest

* h) OceanNow® delivery room service

* i) Room service delivery
The advertised itinerary name is not set by Princess Cruises and has been agreed with
More FM. Princess itinerary name is New York, Canada and New England.
This Cruise Prize is also subject to the Princess Cruises Prize Terms and Conditions set
out below under the General Rules.

Cash prize

$1,000.00 (USD) or equivalent NZ dollar amount) cash deposited into the winners’ NZ
bank account by MediaWorks within 14 working days from the date MediaWorks
received the winners’ bank account.

Any US-NZ dollar exchange will made at the prevailing rate at MediaWorks’ principal
bank on the day of deposit.

Movie Prize

Two (2) Official Beetlejuice Beetlejuice Halloween costumes to be supplied by Universal
Pictures International New Zealand Limited (UPINZ).


https://www.united.com/ual/en/AU/fly/privacy.html

* One double pass provided by UPINZ to see the Beetlejuice Beetlejuice movie in
participating NZ cinemas:

* The double pass must be redeemed in New Zealand whilst the movie is airing in
New Zealand at participating NZ cinemas.

+ Entrants are responsible for ensuring they are compliant with the relevant movie
rating (i.e. R13, R16, R18 etc.).

+ Admission to the movie theatre is subject to the cinema operators rules of entry.

* Promotion conditions include:

* Entrants and their companion(s) must be aged 18 years and older to enter the
Promotion.

+ Entrants must be residents of New Zealand.

» If the Entrant is nominating someone else to be an Entrant, the Entrant must
have that nominee’s express consent to do so. The nominee must agree to be
bound by the terms of this Promotion.

» Entrants agree that, if selected by the promoter, the promoter can record them
and disseminate such recordings in connection with this Promotion.

« Entrants agree that their phone calls or any recordings or other assets they
provide as part of the Promotion may be played on air or put on the Promoter’s
online platforms.

* The winner agrees to have their photo taken and consents to the Promoter
sharing that photo on its online platforms.

* The Promoter may pass on a winner’s details to any Promotion partner for the
purposes of providing the Prize.

* The rules that apply to this Promotion are the Specific Rules (being the rules set out
above), together with the General Rules (set out below).

*  Where there is a conflict between the Specific Rules and the General Rules, the Specific
Rules will take precedence.

* By entering into this Promotion, the Entrant agrees to the Rules (as defined below) and
confirms it has the necessary authority (for example from the bill payer or owner of a
telephone) to enter into the Promotion.



The Specific Rules for a Promotion, along with these General Rules, form the terms and
conditions for the Promotion (the Rules).

The Promotion is open to New Zealand residents only. In addition to any restrictions noted
in the Specific Rules, the following individuals may not enter this Promotion:

+ employees of MediaWorks, participating sponsors, promoters and/or associated
advertising agencies (and their family members);

* anyone who has won a prize from the channel/station running this Promotion either:

» within the 14 days prior to the Promotion start date; or
« if the prize was valued at over $50, during the period 6 months prior to the
Promotion start date;

* anyone who has been made aware of non-public details of the Promotion by
employees of MediaWorks, participating sponsors, promoters and/or associated
advertising agencies (and their family members);

« anyone under 18 years old, unless otherwise stated in the Specific Rules.

Unless otherwise specified in the specific rules, Entrants must complete all stages of entry
themselves. Entries cannot be sent in through agents or third parties on another person’s
behalf, and websites or multiple accounts will be disqualified.

MediaWorks’ decision is final in relation to the selection of prize winner(s), any dispute
regarding the Rules, and/or the conduct or the results of a Promotion.

MediaWorks reserves the right to cancel, terminate, modify or suspend the Promotion or
Prize and/or vary the Rules at any time without prior notice.

MediaWorks may refuse or disqualify any entry (including winning entries) if MediaWorks
decides in its sole discretion that the Entrant has not complied with these Rules, or if he or
she has acted in a way which MediaWorks reasonably considers to be inappropriate,
unlawful, offensive or otherwise not in the spirit of the Promotion. If the winning entry is
disqualified, MediaWorks reserves the right to award the prize to another Entrant without
notice to the disqualified Entrant(s).

Where a winner is selected by a voting mechanism: MediaWorks’ decision on voting
arrangements and validity of votes will be final. MediaWorks reserves the right to discount
votes if MediaWorks suspects bulk voting is taking, or has taken place, to inappropriately
influence or manipulate the voting procedures. MediaWorks reserves the right to disqualify
anyone who is suspected of engaging in, or benefitting from, irregular or fraudulent voting.

If the Entrant is entering a Promotion via text, the Entrant’s service provider may charge the

Entrant for that text.

The Promotion is governed by New Zealand law.

* MediaWorks reserves the right to substitute the Prize(s) for a Prize of equivalent or
greater monetary value.

+ If the winner(s) can’t be contacted within a reasonable time period or are not able or
available to accept the Prize for any reason which is beyond MediaWorks' reasonable
control, then MediaWorks reserves the right to award the Prize to another Entrant.



Prizes are personal to the winners and can’t be transferred to someone else. If the
winner can’t accept the Prize for any reason (e.g. the winner can’t travel on the required
dates), MediaWorks can award the Prize to another winner. Prizes are not
exchangeable for cash or another item.
Where the Prize includes air travel and/or accommodation, either international or
domestic, the winner (and any travel companion) are responsible for paying all additional
costs associated with the Prize that are not specifically included, including (where
applicable) transport to and from the respective airports, and any other transport (other
than the flights awarded as part of the Prize), accommodation, meal costs, spending
money, insurance, travel documentation and all other incidentals. Winners must be
responsible for having a valid passport and organising and meeting any visa
requirements.
MediaWorks will not be liable for any Prize(s) that do not reach the winners for reasons
beyond MediaWorks’ reasonable control. Where a Prize is being supplied by a third
party, MediaWorks accept no responsibility in connection with the provision of the Prize,
including without limitation, the failure of the winner to receive ownership of, or use of,
the Prize or any performance issues associated with the Prize.
MediaWorks will not be liable for failure to provide (or delay in providing) the Prize
resulting from any events, circumstances or causes beyond its reasonable control,
including but not limited to acts of god (natural disasters), acts of war or terrorism,
national emergencies, issues of public health and safety, mechanical breakdown,
industry disputes, riots or failure of communication or power supply or voluntary or
involuntary compliance with any regulation, law or order of any government.
COVID-19 - While it is currently possible to travel internationally without quarantining,
this could change at any time. This could mean your return is delayed and/or in
exceptional circumstances you may be required to enter quarantine or isolation. By
undertaking travel at this time, you accept that it will be your responsibility to manage
any COVID-19 related travel disruption and associated costs (including but not limited to
the cost of entering quarantine or the cost of sourcing your own accommodation if your
return flight is delayed).
Prizes may be subject to additional terms and conditions imposed by a third party (for
example, vouchers may have additional terms and conditions and/or an expiry date or in
the case of travel, additional terms and conditions may be imposed by airlines, service
providers and venues).
MediaWorks will not be responsible for any loss or damage suffered by Entrants or
anyone else as a result of, arising out of, or in any way connected with the Promotion or
its Prizes.
Where the Promotion is conducted across social media:

* Entrants’ conduct must comply with the rules of that social media platform.

» The Promotion is in no way sponsored, endorsed or administered by, or

associated with Facebook, Twitter, Tiktok, Instagram or Snapchat. These social
media platforms are in no way responsible for any aspect of the Promotion.



* By entering this Promotion, Entrants agree to the use of their names, photographs and
likeness for promotional/advertising purposes, and agree to make themselves
reasonably available for this purpose. Any copyright associated with an entry will be
owned by MediaWorks.

* MediaWorks collects and holds personal information provided by Entrants for the
purposes of administering this Promotion and for future MediaWorks promotional
purposes. All personal information provided by Entrants will be held by MediaWorks and
will not be provided to third parties unless otherwise specifically set out. Under the
Privacy Act 2020, Entrants have the right to access and correct their personal
information. Please refer to MediaWorks’ Privacy Policy at

https://images.mediaworks.nz/aem/corporate/Privacy_Notice.pdf for more information

about how MediaWorks uses personal information.

* Princess Cruises is the prize Supplier. By taking accepting the Cruise Prize the Entrant
agrees to and accepts these Princess Cruises Terms and Conditions, and Princess Cruises
booking and passage conditions which can be found here

www.princess.com/en-au/legal/passage-contract

* Prize Validity & Redemption

The Cruise Prize must be taken on 25 October 2025. The Cruise Prize is only valid for this time
and cannot

be changed once the booking has been made. If for any reason the winner does not take part

of the Cruise Prize at the time specified by the Cruise Prize Supplier, then it will be considered
forfeited,

and no compensation will be awarded to the winner. To redeem the Cruise Prize, the winner
must travel

and cannot sell, transfer or give away any part of the Cruise Prize, and cannot redeem it for
cash.

The Cruise Prize cannot be substituted and cannot be combined with other promotional offers.
Both

the winner and their guest must be over 18 years of age at the commencement of the

selected cruise.

* Prize Changes

If the Cruise Prize is unavailable for any reason, the Supplier reserves the right to substitute the

Cruise Prize (or part of) to the same or a similar prize of equal or greater value, subject to
consumer

laws. The Supplier accepts no responsibility for change in prize value between now and the

Cruise Prize redemption date.

* Prize winner’s responsibility
The winner and travel companion are responsible for ensuring they can safely


https://images.mediaworks.nz/aem/corporate/Privacy_Notice.pdf
http://www.princess.com/en-au/legal/passage-contract

participate in the Cruise Prize. If the winner and/or travel companion require any assistance to
safely participate in the Cruise Prize, please advise the Supplier. The Cruise Prize winner (and
travel
companion) are responsible for all other expenses and documentation (unless specified)
where applicable, including: spending money, additional meals at Specialty restaurants,
beverages, shore tours transfers, laundry charges, extra activities, incidentals, gratuities,
charges to use facilities, in-room charges, passports, visas, vaccinations, travel insurance
and all other ancillary costs. A credit card imprint or cash deposit will be required from the
winner and/or travel companion at check-in before boarding the ship. The Supplier makes
no representation as to the safety, conditions or other issues that may exist at any
destination.

* Rights of the Supplier
The winner agrees he/she will sign a legal release if deemed necessary by the Supplier. The
Supplier reserves the right to refuse travel to a winner and/or travel companion where the
Supplier receives notification from authorities, or forms a reasonable view, that the winner
and/or travel companion present a risk to themselves or other passengers. The Supplier
reserves the right to cancel, terminate, modify or suspend the prize subject to any written
directions from a relevant regulatory authority if required due to interference of any
external factor which prevents or significantly hinders the Supplier’s ability to provide the
Cruise Prize as described in these Princess Cruises Prize Terms and Conditions. This may
include but is not limited to
vandalism, power failures, natural disasters, civil unrest, strike, war or act of terrorism.

* Additional conditions

As a condition of accepting the Cruise Prize, the winner (and travel companion) must sign any
legal

documentation in the form required by Princess Cruises. By accepting this prize the winner may
also be

required to take part in further promotional activities.

* Legal Matters

Except for any liability that cannot be excluded by law, the Supplier (including its officers,
employees and

agents) excludes all liability (including negligence), for any personal injury; or any loss or
damage

(including loss of opportunity); whether direct, indirect, special or a result of the prize, including,
but not

limited to, where arising out of the following: (a) any technical difficulties or equipment
malfunction

(whether or not under the Supplier’s control); (b) any theft, unauthorised access or third party

interference; (c) any entry or prize claim that is late, lost, altered, damaged or misdirected
(whether or

not after their receipt by the Supplier) due to any reason beyond the reasonable control of the



Supplier; (d) any variation in prize value to that stated in these Princess Cruises Prizes Terms
and Conditions; (e) any tax
liability incurred by a winner or Entrant; or (f) use of the prize.

¢ Personal Information

The Supplier collects personal information in order to provide the Cruise Prize and may, for this
purpose,

disclose such information to third parties. Acceptance of this prize is conditional on providing this

information. The Supplier may, for an indefinite period, unless otherwise advised, use the
information for

promotional, marketing and publicity purposes. Details of the Supplier’s Privacy Policy are
available at

http://www.princess.com/legal/legal privacy/index.isp

» The Movie Prize is provided by and in association with Universal Pictures International
New Zealand Limited (UPINZ) for the purposes of marketing and licensing for the movie
Beetlejuice Beetlejuice.

» The Promoter may pass on the winner’s details to UPINZ’s Promotions Agency, Moving
Light Communications, for the purposes of fulfilling the Movie Prize.

* ‘UPINZ’ means Universal Pictures International New Zealand Limited and all companies
in the UPINZ Group and all brands and operating companies controlled by or associated
with those entities.

* Universal Pictures NZ LTD will not be responsible for any loss or damage suffered by
Entrants or anyone else as a result of, arising out of, or in any way connected with the
Promotion or its Prizes.


http://www.princess.com/legal/legal_privacy/index.jsp

